
client: 
Sunkist Growers

situation: 
Obesity rates in the U.S. are at an all time 
high and are predicted to continue rising 
due to factors such as bigger food portions, 
increased consumption of high-fat fast foods 
and increasingly sedentary lifestyles. In 
today’s fast-paced environment, Americans 
are skipping healthy foods such as fruits 
and vegetables and opting for the ease and  
convenience of fast foods and frozen meals.

challenges:
Add value to the Sunkist website to build 
consumer loyalty and encourage daily usage. 
Make Sunkist Citrus more relevant to  
consumers looking to improve their diets; 
Provide consumers with the tools needed to 
take responsibility for their health by adopting 
better eating and exercise habits. 

solution:
In January 2008, Sunkist launched  
www.SunkistDailyDiet.com, a diet tracking 
Web site that provides users with a free, 
easy to use way to accurately log their food  
consumption and exercise habits online. 
The site works by keeping running totals  
of caloric intake and other nutritional  
information so users can learn how to 
improve their diet. The site highlights the 
importance of including Sunkist citrus in 
the diet everyday. To promote the site, 
IMW utilized a variety of outreach methods 
including press releases, eblasts, links from 
the “Health & Wellness” section of the 
Sunkist Web site and Google AdWords.

results:
Since its launch, the Sunkist Daily Diet 
Review site has acquired 8,488 registered 
users and has received nearly 80,300 hits. 
This year the program has expanded to 
include iPhone and Droid applications to 
allow users the flexibility to track their diets 
from anywhere all free of charge. 
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